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A comparison of the weighted average cost of capital for multinational
corporations: the case of the automobile industry versus the soft drink industry
Abstract
The object of this paper is to determine to what extent the cost of capital differs across comparisons in
different countries. In this paper, wecompare and contract the cost of capital for five countries in the soft
drink industry and seven companies in the automobile industry. We find that the weighted average cost of
capital for the four largest companies in the soft drink industry are similar and the weighted cost of
capital for seven companies in the automobile industry are less similar. Since the companies in this study
are all large, multinational companies in a single industry, numerous confounding variables are controlled.
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